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1. Departmental Mission/Goals

The mission of the College Advancement division is to advance the strategic agenda of the College through support from the departments of College Relations, Grants, and Resource Development.  Beginning July 1, 2009, the departments of Continuing and Professional Education and the Academy for Lifelong Learning will join the College Advancement division. 
2. Departmental Summary 
Through Resource Development, the Advancement division cultivates, secures and manages private gift support for Ocean County College.  Resource development also solicits gifts to foster enduring relationships that build advocacy and support of the College mission. Through College Relations, the Advancement division provides long-range and day-to-day integrated marketing communications support for the college with advertising, public relations, website, special events, governmental relations and community outreach.  Through the Grants department, the Advancement division seeks to secure grant funding and foundation support for programs and services directly related to the College’s strategic initiatives.  Through Continuing Education, the Advancement division will strive to generate revenue for the College while meeting the non-credit educational goals of our community.  Through the Academy for Lifelong Learning, the Advancement division will strive to generate revenue for the College while meeting the non-credit educational needs of our 55+ community in Ocean County. 
3.  Assessment Results: 
Part One:
	OBJECTIVES

List below your top 5 (or all if you had fewer than 5) prioritized objectives for FY 09
	STATUS/REASONS

Identify the status of each objective including, briefly, action taken, dates, any explanations for current status, or any alternative measures taken. 
	ASSESSMENT

List here any specific measures you have used, (if relevant), to assess the effectiveness of this objective, what data (if relevant) you have retrieved, and what the data suggests. 
	IMPACT ON FY11
Identify the relationship of this objective to the objectives in your FY 11 Planning Document 

	Fund expenses related to the creation of a College Advancement division. 
	Ongoing.  Division created in July of 2005 and continuing to grow. 
	The division is now in its 4th year and we continue to make tremendous progress.  Reorganization was a top priority for the first year and we have since completed that task and added staff accordingly. However, we are now in another phase of reorganization that will best support our rapid growth. Progress is also evident with the continued successful use of Benefactor (our fundraising software,) the ongoing partnership between the College Foundation and the College as a whole, the addition of CPE and the ALL to the division, and the planned transformation of our Alumni Affairs outreach.

	This is an ongoing process and continues to require much time, energy and resources to reach the level of success we strive to achieve.



	Support professional development activities for the College Relations team.
	Completed for FY 09. Several department members attended discipline related conferences in the region.  Other staff purchased job related books and attended several webinars.  We also sent our Datatel expert to the DUG conference this year.
	Much knowledge has been gained by members of the team that has served us as we continue to develop our Advancement strategies and tactics. 
	This is always an ongoing objective and one that is very important to the overall success of the division as a whole.  

	Publication support.
	Completed for FY 09.  Although no new funding was granted to this objective, through an assessment and feasibility review of current publications the team identified tremendous cost savings that allowed us to use our resources in a much more effective manner. As we continue to grow, our publication expenses will start to increase and we need to be prepared to absorb those costs. 
	Publications are now targeted, relevant, and more cost-effective.  Response to new designs and strategies has been very positive from the campus community. 
	This is an ongoing objective as well.  Publications are an important part of our marketing strategy; however, it is important to note that we are always searching for ways we can use technology in place of the printed document.  In the long run, that will save dollars that can be allocated to other initiatives. 


Part Two:  

	STRATEGIC INITIATIVES:  2005-2010
	ACTIVITIES

Identify the major processes, actions and activities in your department (in general terms) that address the relevant  strategic initiative(s) and how you have measured their success, if applicable. 

	1. Educational excellence that embraces quality teaching, new presentation modes, programs used to develop intentional learners, and rigorous educational assessment used to improve teaching and learning.
	N/A

	2. The creation of a campus culture in which students can thrive and reach their fullest potential by receiving increased access to technological support, improved advising and transfer services, the full benefits of financial aid, retention services, and a comprehensive selection of co-curricular activities.
	Through College Relations, the Advancement division provides marketing and publications support to each of the areas listed in this strategic initiative. In particular, we are poised to contribute greatly in the area of technology based initiatives with the expansion of our Web Services staff and the redesign of the College website in 2008.

	3. Advancement, partnering and outreach, whereby the college seeks mutually beneficial connections and associations that promote its mission, its programs, and its culture of collaboration.
	Our new partnership with the College Foundation and the creation of the Advancement division assist in  seeking and securing relationships outside of the College that produce resources and other forms of support such as in-kind advertising and public relations.  

	4. Enhanced facilities and technology that support exceptional teaching and learning, institutional growth, and overall institutional effectiveness.
	N/A

	5. Planning and assessment that are linked to resources management and institutional effectiveness.
	Advancement is engaged in continual assessment both internally and externally.   

	6. Human resources development through the continuation of best practices in hiring, bargaining and conflict resolution and in the continued expansion of employee development and training programs.
	

	7. Continued development of varied events, programs and facilities that engage students and community members in rewarding athletic, artistic, cultural, and service-oriented activities.
	All three Advancement departments work to support these programs. In particular, College Relations creates, manages, and executes all college special events.  Resource Development and Grants both support the procurement of outside funding for athletic, artistic, cultural, and service oriented activities. CPE and the ALL will support this goal accordingly upon their integration into the division.




4. Planning Objectives  
Year _FY 2011_
	Departmental Planning Objectives 
	Rationale or Justification
	Responsibilities/

Participants/Time Frames
	Estimated Cost

 (if applicable)

	Integrate CPE and the ALL into the Advancement division and increase profit of both departments.
	Departments reorganized into Advancement on charge of the President. 
	VP of College Advancement/CPE Director/ALL Director
	TBD

	Continue implementation of  Benefactor and integration of the OCC Foundation 
	Benefactor is fund-raising software that is critical to our future success. Colleague Advancement – the next iteration of Benefactor – is in full conversion mode and we are proceeding through training, implementation and the entire conversion process (July 1, 2009)

With Datatel Colleague, every business function is fully integrated – improving departmental workflows, business processes, productivity, and efficiency across the college.  Colleague Advancement improves the institutional advancement and marketing of an institution, from maximizing fundraising efforts to building essential alumni relations. 

 Continued work on strengthening the partnership between the College and the 
Foundation is key to our fundraising success. 
	VP of College Advancement/ Director of Resource Development/Advancement Office Manager


	N/A



	Coordinate comprehensive marketing campaign to support objectives of the new Enrollment Services unit.  
	The development of the Enrollment Services area, in combination with a change in leadership, provides a good opportunity for focused, data-driven marketing opportunities to increase enrollment.
	Director of College Relations, VP of College Advancement, VP of Student Affairs, Enrollment Services leadership.
	Varies due to circumstances.  


5.  Summary     
	CRITERIA

List below each criterion for your division listed in Appendix A.
	ACTIVITIES

Identify the major processes, actions and initiatives in your division (in general terms) that address each of the criteria and how you have measured their success, if applicable. 
	FY 09 IMPROVEMENTS

Identify how your FY 10 new objectives (generally and grouped together when necessary) will address improved effectiveness for relevant criteria (if applicable).

	Honesty and truthfulness in public relations announcements, advertisements, and recruiting material;
	All publications and public relations materials are reviewed by numerous staff to insure accuracy.
	Emphasis will be on requestors being more involved in proofing process as College Relations staff are not as knowledgeable about specific programs as those directly responsible may be in some cases.

	Review of policies governing news releases and public announcements describing the institution or explaining its position on various issues;
	News releases and public relations procedures are consistently reviewed and updated as necessary. 
	Continue on-going review process of procedures. 

	Review of institutional fund-raising and grant activities;
	The Advancement division is relatively new and the reorganization of the staff and initial creation of the division provided an opportunity for careful review and thoughtful planning.  
	In FY11, the Advancement division has the organizational structure and human resources in place to support our ambitious agenda. 

	Review of the division’s  organizational structure chart clearly indicating reporting/responsibility relationships.
	The Advancement division is clearly organized after a comprehensive development process in FY07. 
	Organizational structure will under continuous review and will be adjusted accordingly to support the needs of the division. 


Office of College Relations

Planning Documents

FY 2011

1. Departmental Mission/Goals

The Office of College Relations provides long-range and day-to–day integrated marketing communications support for the college.  The Office of College Relations is comprised of the following services areas: advertising, public relations, website, special events, media, governmental relations and community outreach.

The College Relations team strives for excellence and is committed to fostering a productive, creative and collaborative environment in which to perform our work.  Our goal is to help the college realize its aspiration to be an institution of distinction and to communicate the message of quality and excellence to both internal and external audiences.

2. Departmental Summary

The Office of College Relations supports the evolution of Ocean County College into a college of distinction by offering guidance, service, and planning assistance.  Working closely with the Office of the President, College Relations plays a key role in message management, image enhancement, and the long term integrated marketing strategic planning for the institution.

In addition to providing input and support for the institution’s strategic initiatives, the Office of College Relations meets the daily communications needs of the college community through a campaign of advertising, marketing, publicity, media relations, web support, and special events.

The Director of College Relations guides these efforts and is directly responsible to report of activities to the VP of College Advancement.

3. Assessment Results

The Director of College Relations is responsible for review of all internal procedures relating with the College Relations department.  The College Relations department has relied heavily on interpersonal communications, discussions, and “environmental scanning” to determine the effectiveness of our efforts.  We also review our news coverage on a daily basis, which provides insight about the amount of press coverage generated for Ocean County College as a result of our efforts.
Part One: 
	OBJECTIVES


	STATUS/REASONS

. 
	ASSESSMENT


	IMPACT ON FY11



	Marketing Out reach to community and potential students.
	As OCC continues to grow due to the economic times and Kean/Ocean partnership – the need for additional media and web services are necessary.
	With the needs of OCC increasing the request for pod casts, face book communication, RSS feeds – the need to communicate via the internet is crucial.  Working with IT staff to increase presence on the internet.
	Continuing Expense

	Media – Promotional Programming
	As we start to expand the usage of the OCC TV studio and the role of our manager of Promotional Programming – the need for additional services to facilitate all requested programming is necessary.
	Due to the number of requested shows from various departments including the President’s Office – we have seen an increased need for the organization of all programs thru a partnership with Media and College Relations.
	To be reviewed and
discussed with PLT

	Event Support – College Relations expenses are based on the needs and requests of OCC.  Areas such as promotional items (requests from Recruitment), meetings, special events (Commencement, Best Practices, ribbon cutting ceremonies, Foundation Gala, NJ Stars and building recognition events).
	All events and meetings are on a continuous basis based on the growth of the campus and requests from the President’s Office.
	All events are well attended.  Positive feedback is received from all vendors as well as respective clients.
	Continuing Expense

	Publication Support – Credit & non-credit marketing, recruitment requests, President’s Report, Viewbook, college catalog and NJ Stars.
	Publication to a wide variety of departments is a continuous process.
	Due to reduced deadlines, cost cutting measures and the increase of publication requests – has resulted in the need for additional budget for printing.
	Continuing Expense

	Support of Professional development activities for College Relations staff.
	As staff places requests for each conference – the need is closely monitored and determined by budget and availability.
	Based on field requirements – continuous training in the area of software, web updates and media needs.
	Continuing Expense


Part Two:  

	STRATEGIC INITIATIVES:  2005-2010
	ACTIVITIES

Identify the major processes, actions and activities in your department (in general terms) that address the relevant strategic initiative(s) and how you have measured their success, if applicable. 

	1. Educational excellence that embraces quality teaching, new presentation modes, programs used to develop intentional learners, and rigorous educational assessment used to improve teaching and learning.
	

	2. The creation of a campus culture in which students can thrive and reach their fullest potential by receiving increased access to technological support, improved advising and transfer services, the full benefits of financial aid, retention services, and a comprehensive selection of co-curricular activities.
	The College Relations Department provides marketing and promotional support to communicate programs and activities which are available to students, faculty and staff.

	3. Advancement, partnering and outreach, whereby the college seeks mutually beneficial connections and associations that promote its mission, its programs, and its culture of collaboration.
	

	4. Enhanced facilities and technology that support exceptional teaching and learning, institutional growth, and overall institutional effectiveness.
	

	5. Planning and assessment that are linked to resources management and institutional effectiveness.
	The College Relations Department supports all events on campus as well as at our off campus sites.  College Relations is also recognized as the college spokesperson for events on and off campus.  All advertising, publications, web and media efforts support all activities within the college community.  Our initiative is to recognize the outstanding efforts, through many venues, of all students, staff and faculty.

	6. Human resources development through the continuation of best practices in hiring, bargaining and conflict resolution and in the continued expansion of employee development and training programs.
	

	7. Continued development of varied events, programs and facilities that engage students and community members in rewarding athletic, artistic, cultural, and service-oriented activities.
	


4.  Planning Objectives   
Year:  2011
	Departmental Planning Objectives 
	Rationale or Justification
	Responsibilities/

Participants/Time Frames
	Estimated Cost

 (if applicable)

	Successful development of media relations strategy as well as web integration.
	Management of media and web communications will provide informative information to the campus community and Ocean county.
	Year Long Process
	

	Promoting a culture of engagement
	Expand communication and informational access college wide with increased employee knowledge and student satisfaction.
	Year Long Process
	

	Increased strategic marketing
	To increase and enhance community awareness of the opportunities on the OCC campus.
	Year Long Process
	


Grants
Planning Documents

FY 11
1.-2. Departmental mission and summary: The Grants Department consists of two positions, the Director of Grant Resources and the Coordinator of Grants & Special Events, with support from the Department of Advancement Office Manager. Departmental operations include grant procurement, project administration, financial management, strategic planning, marketing (internal) and professional development (internal and external). Within the context of the overall operations of OCC, the Coordinator of Grants & Special Events reports to the Director of Grant Resources, who reports to the Vice President of College Advancement; the VP of College Advancement reports directly to the OCC President.

GRANTS MISSION: To enable faculty and staff to turn visions into fundable proposals that address the mission, goals and objectives for Ocean County College.

3. Assessment Results
Part One:  

	OBJECTIVES

List below your top 5 (or all if you had fewer than 5) prioritized objectives for FY 09.
	STATUS/REASONS

Identify the current status of each objective including, briefly, action taken, dates, any necessary explanations, or any alternative measures taken. 
	ASSESSMENT

List here any specific measures you have used, (if relevant), to assess the effectiveness of this objective, what data (if relevant) you have retrieved, and what the data suggests. 
	IMPACT ON FY11

Identify the relationship of this objective to the objectives in your new FY 11 Planning Document. 

	Provide quality academic and career opportunities which enhance lifelong learning and foster the development of individuality, commitment and purpose


	During FY09, there were 15 grant projects on disability services, academic achievement, environ. protection, career readiness and community outreach


	Adhering to grant guidelines, formative data such as evaluation and financial reports were approved by grantors 


	This initiative will continue in FY11



	Foster educational partnerships  with community service agencies, businesses,  government and educational institutions 


	The Director of Grant Resources is a board member of the WIB and the MODC Education Foundation. Grant proposals and projects

reflect partnerships at the state and local level as well (e.g. NJ Office of Clean Energy).


	Meeting minutes, agendas, RFP workshops, and proposal submissions. 


	This initiative will continue in FY11



	Utilize innovative marketing strategies (internal) to foster grant  development 


	The OCC/Grants Dept. web page (designed in FY08) was continuously updated and grant opportunities were posted weekly on OceanCruiser


	The web-based Feasibility Checklist indicates faculty/staff interest and pursuit of grant funding, as well as PLT pre-approval. 


	This initiative will continue in FY11



	Attend conferences and workshops to support Grants department/OCC mission


	Regularly attend statewide

resource development meetings and workshops


	Meeting minutes, agendas,

workshop materials


	This initiative will continue in FY11



	Communicate with private and public agencies to secure funding for college programs


	Continuously  communicating with public and private sector, such as government (state and federal) and foundations
	Ongoing log of communication mode, (such as phone, e-mail, letter of interest) for record keeping and point of contact
	This initiative will continue in FY11




Part Two:  

	STRATEGIC INITIATIVES:  2005-2010
	ACTIVITIES

Identify the major processes, actions and activities in your department (in general terms) that address the relevant strategic initiative(s) and how you have measured their success, if applicable. 

	1. Educational excellence that embraces quality teaching, new presentation modes, programs used to develop intentional learners, and rigorous educational assessment used to improve teaching and learning.
	Specific grant projects (e.g. Perkins) concur with providing educational excellence for students and faculty. Formative data (evaluations and financial reporting) indicate successful performance measures.

	2. The creation of a campus culture in which students can thrive and reach their fullest potential by receiving increased access to technological support, improved advising and transfer services, the full benefits of financial aid, retention services, and a comprehensive selection of co-curricular activities.
	Grant funding provides financial support for technology resources, student organizations and curriculum development and revision (enhances articulation/transfer options)



	3. Advancement, partnering and outreach, whereby the college seeks mutually beneficial connections and associations that promote its mission, its programs, and its culture of collaboration.
	Continued participation by the Director of Grant Resources and the Coordinator of Grants & Special Events at the local (WIB, MODC), state (host statewide resource development meetings/workshops) and national (appropriation requests) levels

	4. Enhanced facilities and technology that support exceptional teaching and learning, institutional growth, and overall institutional effectiveness.
	Grant projects optimize funding opportunities to purchase equipment, supplies and offer professional development which reduces departmental/institutional expenses

	5. Planning and assessment that are linked to resources management and institutional effectiveness.
	Assist Program Managers with proposal design and development. Grant Feasibility Checklist on website indicates VP/Director/Dean involvement to ensure institutional support, as well as PLT pre-approval. All grants are designed with an assessment/evaluation tool(s).

	6. Human resources development through the continuation of best practices in hiring, bargaining and conflict resolution and in the continued expansion of employee development and training programs.
	Grant projects with a personnel expense are discussed with HR to determine current hiring practices (overload rates, salary guidelines and formulating job descriptions).



	7. Continued development of varied events, programs and facilities that engage students and community members in rewarding athletic, artistic, cultural, and service-oriented activities.
	Grant funding from the Ocean County Cultural & Heritage Commission supports the OCC Chorus. Also, academia focused grants include internship opportunities for students to engage in service-oriented activities.


4. Planning Objectives    
	Departmental Planning Objectives 
	Rationale or Justification
	Responsibilities/

Participants/Time Frames
	Estimated Cost

 (if applicable)

	Maintain periodical, publication and database subscriptions such as, “Quinlan”, “Grant Spy” and others.


	Necessary for research and identification of funding sources


	Director of Grant Resources will renew subscription upon expiration


	

	Communicate, collaborate and develop proposals for timely submission


	Generate revenue streams
	Director of Grant Resources, Coordinator of Grants & Special Events, faculty and staff
	

	Maintain memberships in NJCRD, CRD, NJAAGP, AAGP and others which concur with departmental mission
	Continue active participation to ensure content expertise


	Director of Grant Resources and the Coordinator of Grants & Special Events


	

	Attend conferences such as: CRD in Washington DC, annual AAGA, Best Practices and others that concur with departmental mission


	Enhance and increase knowledge and skill sets for grant procurement


	Director of Grant Resources and the Coordinator of Grants & Special Events


	

	Facilitate fall and spring grant workshops
	Enhance knowledge base and skill sets of faculty (full-time and adjunct) and administrators.


	Director of Grant Resources and the Coordinator of Grants & Special Events


	

	Provide organization tools for Project Managers including copies of budget, deliverable folders, reporting (quarterly, final) files.
	Timeline adherence


	Director of Grant Resources and the Coordinator of Grants & Special Events


	

	Submit required evaluation and  reports (quarterly, final)


	Compliance to proposal guidelines based upon funding cycle.


	Director of Grant Resources and the Coordinator of Grants & Special Events


	

	Facilitate on-campus partnership meetings fall, spring and summer


	Create and/or advance partnerships


	Director of Grant Resources and the Coordinator of Grants & Special Events


	

	Analysis and update of web content and posting of grant opportunities through OceanCruiser


	Provide up-to-date information, resources and data


	Director of Grant Resources and the Coordinator of Grants & Special Events


	


OCEAN COUNTY COLLEGE

Continuing and Professional Education

FY-11 Planning Documents

1. Continuing and Professional Education Mission:  The mission of the Department of Continuing and Professional Education (CPE) is to meet the lifelong learning needs of our community and to provide our community members with a delivery system that is accessible, affordable, efficient and effective.  

Goals:

1. Offer comprehensive educational programs on campus, on off-campus sites within the community and on-line; Increase involvement in community outreach activities/marketing opportunities;  
2. Maintain current mutually beneficial partnerships and seek new partnership opportunities, increasing the  delivery of Continuing Education courses for professional development and career advancement;  
3. Continually research and develop new technology courses and new allied health curriculum to include new advances in these disciplines; and
4. Continue to offer certification programs that meet national and state standards in targeted industries; continually evaluate student success; research new career program opportunities.  


The Business Education and Training (CBET) mission is to help businesses and agencies succeed in


today’s
competitive environment.  We do this through effective training programs that are designed to 

meet each client’s needs.


Goal:

1.  To market CBET services and reach out to businesses with over 50 employees, to meet the training demands in Ocean County; provide customized training throughout the state through The Alliance and the New Jersey Council of County College Consortium.  To increase aggressiveness with sales efforts through increasing the number and quality of contacts with potential clients with a result of increasing the number of employers served and revenue earned.

2
Department Summary: 

After two years, it continues to be evident the combining of Continuing and Professional Education and Business Education and Training has streamlined the productivity of both departments.  The departments continue to operate utilizing the SERVE model of leadership (See the Future, Engage and Develop Others, Reinvent Continuously, Value Results and Relationships, and Embody the Values) and the Vital Smarts communication model. Excellent communication skills and Above the Line Accountability® of all staff enableadaptation to change and process improvement to be all encompassing and productive.  The team continues to evaluate the departments’ processes and workflow and makes effective changes, as needed.  

A new (replacement position) Operations Administrator was hired (Jan. ’09).  She is involving her team and making minor workflow improvements to the CPE registration area.  May ’08 through the time of the development of this document, one Registration Administrative Assistant has been out on medical leave.  Although it has been evident the forth position is not needed to perform registrations, the area staffing is being re-evaluated.  CPE will be taking on accounting responsibilities (refunds, invoicing, and tracking receivables) and these tasks will be incorporated into the registration staff responsibilities.

Business Education and Training’s staff is made up of one full-time coordinator and one full-time administrative assistant.  When the level of business increases beyond the capacity of the two staff, project managers will be used to oversee large projects or multiple smaller projects.  This is a flexible way to accomplish the workload without bringing on new employees.


























	OBJECTIVES

FY ’08.’09

To work with local first responders; maintain quality curricula that will meet the need of domestic preparedness training.

FY ’09

An articulated pathway to Associate and BS degrees must be developed during FY ‘09

FY ‘10

Develop online or hybrid delivery of some paramedic didactic components.
	STATUS/REASONS

CPE continues to strengthen our current Paramedic Training Program, which is a first responder program.

A revised contract was necessary to enable MONOC to obtain the very expensive equipment needed to meet the new 2010 paramedic training requirements/standards.

Articulated pathways are necessary to advance the program and keep up with the demand in the field and the quality of the professional first responder, and to meet succession planning needs.

Online delivery is needed to be able to offer a flexible training option and to keep up with the demand for paramedics. 
	ASSESSMENT
FY ’09 is the first year of a revised contract with  MONOC.   OCC’s revenue is 8.25% of tuition for the first five years or $930.75 per student.

In process

In process

This will enable us to bring additional students into the program resulting in increased revenue.
	IMPACT ON FY09

This revised contract negatively impacts OCC’s FY ’09 paramedic Program revenue.  Revenue dropped from $55,927 in FY ’08 to $27,923 for FY ’09.  The positive outcome is that OCC retained the oversight of the program with some revenue.  It continues to be cost effective to oversee the program.  



	FY ‘09

Continue to support Allied Health programs such as Medical Office Specialist, Medical Billing, Medical Coding, Medical Trans-cription, Phlebotomy and Medical Claims Assistant.
FY ‘11

Grow the Allied Health program by adding specialty training programs that support in-demand jobs.
	Allied health programs continue to be popular, as there are job openings in Ocean County.
During the past 12 months (2008), the health care sector overall has grown by 363,000 jobs, making it the largest industry in the US, accounting for 13.5 million jobs.

Healthcare is the most optimistic with 29% of the survey participants projecting that conditions will be better in 2009.

Health care continues to add jobs.  In Dec ’08 employers added 32,000 health-related positions.

The Medical Transcriptionist field ranks 5th on the DOL Real Time Jobs in Demand list, Dec. 2008
 

Endoscopy Tech., Cardio Rehab Tech, Perioperative Nursing and Surgical Tech are examples of needed in-demand career track programs.
	Training videos should be replaced/updated every two years.

Student tracking after course completion of Allied Health programs historically demonstrated a 75 to 90% employment rate, within 30 days.  FY ’09 placements are about 50% in 90 days.  Job placements have been more difficult due to the economy/recession.  However, students will be ready for openings when they increase again.

In FY ’06, 899 students completed Allied Health courses.  In FY ’08 that  number increased to 998 students, a 10% increase.  Although student numbers have increased, programming has been limited/impacted negatively due to a staff person’s leave.
There are tremendous employment needs in the Allied Health area.  New training options need to continue to be developed.
	Equipment and training videos have been kept current thanks to PBC funding. 

To date (3/09) CPE has not felt a negative impact on revenue due to the recession.

New transcribers were requested, however new technology foot peddles (operate with the pc) were purchased (not PBC $) for a lesser amount.

Two sections of Med. Transcription were added within a two month timeframe (Dec-March ’09), to meet the training demand.  Resulting additional revenue $12,000 approx.

	FY ‘09

To respond to and support Governor Jon S. Corzine’s Economic Growth Strategy for the State of New Jersey 2007.  Colleges are encouraged to make continuing education programs more accessible to the state’s residents by expanding distance-learning opportunities.  Additionally, explore other on-line courses.

Offer continuing education non-credit Anatomy and Physiology on-line for allied health students.  

FY ’11  Medical Billing online is needed


	The Governor is supporting Expanding Training Opportunities for Workers. 
    

Online learning opportunities afford students flexibility and diversity in course selection and scheduling.
Medical Billing is a popular and in demand allied health career area that can be provided online.
	2009 through 2006, OCC CPE was successful in offering the on-line continuing education courses, Med. Term I and II, in addition to Ed to Go on-line courses.   Since conception, over 256 students have participated in Med Term I, II and Fast Track courses, creating over $106,000 in added revenue.  Revenue for these courses runs between 50-85% profit.
Ed to Go Online courses are added every semester so that students can enjoy the latest technology and popular courses.


	Other courses will be added to the on-line list of opportunities. 

Ed to Go online course offerings are successful, as a result Gatlin online Career Certificate programs were added to the SP ’09 offerings.

Development of the A&P course is in process.



	FY ’08 & ‘09

Develop new educational certification programs.

FY ‘11


	Career training programs-- Webmaster certification, Allied Health programs, Legal Office Assistant, Programmer Certificate, A+ Certification, Game Development Certificate and the Certified Bookkeeper

continue to do well.  

Property Manager is the new certificate program  for FY 2009 

Computer Support Specialist is a Best Career in 2010

	Enrollment has increased in these subject areas.  The “Fast Track Career Training” marketing campaign and new marketing strategies (post cards driving students to web upon posting the brochure online) resulted in a positive effect on enrollments as people lost jobs and need to find alternate career options.  Fall FY ’07 students totaled 1599 and Fall FY ’08 totaled 2168 students… a 25% increase!

Three Spring ’09 Property Manager courses were offered.  Enrollments are off to a strong start.

New software is needed to begin this program.
	These careers continue to depend on computer technology. Computer labs and Nursing and Allied Health labs must be kept current with the latest hardware, software and instructional visual aids/equipment.

Instructors increasingly use their own laptops to teach their courses.  OCC owned laptops are needed for instructional purposes, on occasion.

	FY ’08, ‘09

Return to campus as soon as possible to reduce expenditures.
	Return to campus date- end of March 09 


	The move is on schedule.

Classroom space and available computer labs seem to be able to meet the demand. CPE will share rooms with the credit division.  

Equipping of classrooms and offices was taken care of by the Office of Institutional Research.  The move is being instrumented beautifully.
	The support of Institutional Research, Physical Plant, and Office Services was very much appreciated.

The two new labs and the support are allowing CPE to continue to provide  needed courses to the community.

	FY ’08, ‘09

The need for technology education and training remains strong.  CPE endeavors to meet the needs.
	Computer education is needed for many career areas beyond technical jobs. 

Technology support programs are needed as the use of computers continues to grow and software is constantly upgraded. 
	Computer Support Specialists national projected growth ’04-’14 faster then average (21-35%)

13% Annual job openings in New Jersey, ’04-‘14
 

Computers in ICCT 104A are slow and need to be replaced/upgraded.
A+ lab can always use recycled/newer equipment.

Computer Lab (old Brick 125) now A224 are old, Sept 2002, and need to be replaced.
	Outdated (2001) computers in lab L-013 were replaced as were outdated computers in Brick lab 103 (Fall ’08), now used in B-124 on campus.  These replacements are allowing CPE to run quality programs.

ICCT 104A lab may be given to Kean U.  the loss of this lab to CPE is likely to cause scheduling challenges in FY ’10.

	FY ’09 

Develop a system of reporting for open enrollment courses and certificate programs, in order to track program growth and successes.

FY ‘11

Program analysis and reporting will be expanded. 
	Federal, state and local grants become available and statistical analysis and reporting is necessary to substantiate the need for money to support new opportunities. 

Reporting by semester is imperative in order to compare one Fall to the next, etc., and to be able to more immediately upon semester end, provide feedback to staff and be prepared to develop appropriate new programs.
	A new report was developed in Jan ’08—

statistics include number of students, number of course sections, and the number of contact hours, etc.  Year to year comparisons were made from 2002 to present. 

	Progress and statistical reports help to justify the use of Perkins grant and PIC funding. The reports also support other initiatives.

It is noteworthy for this document that CPE reporting cannot be completed for FY ’09 until the Spring semester ends June 30, 2009

	FY ‘11

Children’s Summer programming should be in full swing as a full day educational summer camp with before and aftercare programs.
	Children’s programming expansion is planned for SU ’10 as additional space is projected to be available.

Parents are in need of inexpensive and reliable education and child care programs.
By 2011 space on campus should be available to house a full daytime program, including aftercare.
	Children’s summer programs have grown in the past two years.  In addition, they are run more efficiently, resulting in increased revenue.  

FY ’05 income was $54,360 (1,001 students).  FY ’08 income was $105,450 (1,699 students), a 97% increase. Revenue from children’s classes ranges from 25%- 60%.
	


3. Assessment Results, cont. 

New Continuing and Professional Education Reports:

To complete and support the Planning Documents and to measure success, two reports continue to be used, as follows:

An Evaluation/Outcomes Report compares CPE yearly tuition, FTE$, revenue, expenditures, profit and loss, number of students served, number of courses and sections, number of vocational and avocational courses, number of career and certificate programs, instructional and contact hours, and age demographics.  This gives a historical perspective (since FY 2002) of the accomplishments of the department and a foundation for future planning.  Growth, profit and loss, and a snapshot of other unique yearly events are captured in the report.  A similar outcomes report (dating back to FY 1991) is available for CBET. 

A new reporting model will be used by 2011 comparing revenue, number of students served, and number of courses and sections by semester.  This will allow for an analysis of productivity and growth comparing Fall semester of one year to the Fall semester of the previous year, and the same with the Spring and Summer semesters.
A CPE Fiscal Year Report is completed including New Career Programs (CPE Goal 4),

Community Marketing Efforts, Mutually Beneficial Community Partnerships (CPE Goal 2), and Process Improvements (instrumental in the growth and development of the department).
Assessment Results: Part Two

	STRATEGIC INITIATIVES:  2005-2010
	ACTIVITIES

Major processes, actions and activities that address the relevant strategic initiative(s). 

	1. Educational excellence that embraces quality teaching, new presentation modes, programs used to develop intentional learners, and rigorous educational assessment used to improve teaching and learning.
	Consultants and instructors are educated, often with advanced degrees, and have industry experience; they are involved in the curriculum development and presentation of courses and programs.  Courses are evaluated and updated  to remain current with employment standards.  A course Evaluation Form is completed by participants and an Evaluation of Customized Training Services form is completed by the customer/company representative purchasing the services.

	2. The creation of a campus culture in which students can thrive and reach their fullest potential by receiving increased access to technological support, improved advising and transfer services, the full benefits of financial aid, retention services, and a comprehensive selection of co-curricular activities.
	n/a

	3. Advancement, partnering and outreach, whereby the college seeks mutually beneficial connections and associations that promote its mission, its programs, and its culture of collaboration.
	Partnerships remain strong with area hospitals, doctor offices, Private Industry Council, WIB, Division of Vocational Rehabilitation, Ocean County School Nurses Assoc., and business, industry and other non-profit organizations.

CPE/CBET is a successful partner in the New Jersey Community College Consortium.

CBET continues to partner with The Alliance, a strong training and education organization negotiated for by both IBEW and CWA represented employees of the telecommunication’s industry. 

	4. Enhanced facilities and technology that support exceptional teaching and learning, institutional growth, and overall institutional effectiveness.
	A plan is in place to keep computer labs current with the latest hardware and software and to keep Allied Health teaching equipment upgraded to meet current employment standards.  With the Spring 2009 move to campus media equipment is being updated, meeting the needs of instructors

	5. Planning and assessment that are linked to resources management and institutional effectiveness.
	Planning and budgeting processes are used to improve and increase services with a goal of increasing revenue.  A plan is in place to increase reporting and evaluation methods.

	6. Human resources development through the continuation of best practices in hiring, bargaining and conflict resolution and in the continued expansion of employee development and training programs.
	The director takes an active role in employee development with CPE staff utilizing staff meeting time, CPE courses, and through process development team facilitation.


4. Planning Objectives (new money is prioritized)
	Departmental Planning Objectives 
	Rationale or Justification
	Responsibilities/

Participants/Time Frames
	Estimated Cost

 (if applicable)

	Make continuing education programs more accessible to the state’s residents by expanding distance-learning opportunities. Offer continuing education non-credit Anatomy and Physiology and Medical Insurance and Billing on-line for allied health students.
	Anatomy and Physiology is a foundation course for many popular and “In Demand” allied health certificate programs.  Anatomy and Physiology was successful as a credit program and can easily be converted to a non-credit course.

Competitors are providing Medical Ins. and Billing online
	Nursing and Allied Health Administrator
A&P online, FY ‘10

Med. Ins. & Billing, FY ‘11
	[1] FY ’09 Request-

$2,000 development fee for Anatomy and Physiology. 

$10,000 total for five on-line courses.          

       ~Outstanding~

FY ’11 Request

$2,000 development fee for Medical Insurance and Billing

	FY ‘11

Grow the Allied health program by adding specialty training programs that support in-demand jobs.

	Endoscopy Tech., Cardio Rehab Tech, Perioperative Nursing Program and Surgical Tech are needed in-demand career track programs.
	The CPE Allied Health programming has been static for the past two years due to staff leaves of absence.  The thrust is now on growing the training options.
	 [2] Funds needed, to be determined

	FY ‘11

Grow children’s camps to full day educational summer camps with before and aftercare programs.
	Children’s programs remain strong.  There is currently an excellent administrator programming and overseeing children’s classes and camps. 
Added staffing is needed in order to grow the kids’ camps and add before and aftercare.
	Community Programs Administrator.  This will enhance opportunities for student learning.  Summer 2011
	[3] Start-up money funds for  staffing and supplies are needed, amount to be determined.

	FY ’09, ’10, ‘11

Continue to develop and support Career Certificate Programs / The need for technology education and training remains strong.
	The Webmaster Certificate program has experienced a steady enrollment increase. Software must be kept current. 
Computer Support Specialist
	Administrator of Technology
Webmaster & Game Development Cert.  FY’11

Computer Support Specialist 

FY ‘11
	[4]
Web Standard CS4

$5550

Windows Server 2008

$2000

	FY ‘11

Purchase educational materials (DVD series) to enhance curriculum in Allied Health training programs, including Medical Office Specialist, Medical Transcription, Anatomy and Physiology and others.
	Enhance the classroom instruction with visual teaching aides covering phlebotomy, infection control and clinical demonstrations.  This provides a direct benefit to student learning.
	Nursing and Allied Health Administrator.  This will enhance opportunities for student learning.  Replacement time-frame, 2011.
	[5]  
Replacements and additions to 2008 purchases, $1,200


	The need for technology education and training remains strong.  CPE endeavors to meet the needs.

	Computers in ICCT 104A are slow and need to be replaced/upgraded.
Computer Lab (old Brick 125) now A224 are old, Sept 2002, and need to be replaced. 

A+ lab can always use recycled/newer equipment.
	OCC IT dept. Replacement List

Requested 2/09; may soon be handed over to Kean U.

FY ‘10

Ongoing


	

	Provide state-of-the-art  laptops for instructor presentations/lectures
	At any time possible, instructors are encouraged to bring their own laptops.  Often they do not own one and CPE needs to provide the IT support.
	Dir. Of Continuing Education

Administrator of Technology
	[6]  FY ’09 Request-

     ~outstanding~
2 laptops (reduced from 3) at $1,500 each, totaling $3,000


Academy for Lifelong Learning

Planning Documents

FY 2010-2011

1.  Departmental Mission/Goals 

MISSION STATEMENT – Academy for Lifelong Learning

The mission of the Academy for Lifelong Learning is to provide quality educational programs for adults 55 and older. Its purpose is to enhance the intellectual, physical, and personal well being of its members in a friendly and flexible environment.

GOALS

To fulfill its mission, the Academy for Lifelong Learning sets forth the following goals:

I. Recruit and retain membership by increasing community awareness of the Academy and its events and programs. Academy members will act as valuable resources by serving as volunteers, teachers and advocates for the Academy.

II. Continue to target existing and new adult communities to increase awareness of the Academy’s program offerings, thus increasing membership and revenue. 

III. Continue to develop strong working relationships at adult communities to promote and provide Academy programs on site.

IV. Continue to promote relationships and partnerships with businesses, health and county/community organizations for mutual benefit. This includes participation at events such as senior expos, health fairs, and requested speaking engagements at various senior clubs and organizations.

V. To solicit corporate sponsorships thereby increasing the financial base of the Academy to make it profit generating and self-sustaining. Working partners would provide the financial backing to cover the cost of the Academy brochure. These partners would be given recognition in our Academy brochures and in return become a valuable resource for our members. 

VI. Continue to promote the “Adult Community Leader Certificate Program” to be offered as professional development courses for managerial staff at adult communities.

VII. The Academy will be on the forefront to provide the needed education to adult communities. The Academy will continue to add program-timely topics as requested by our participants.    

VIII. Continue to promote domestic and international travel to all age categories within the community. The Academy provides day trips, trips to international destinations both for credit and non-credit. The Academy prides itself in its quality trips and offerings. The Academy will look to partner with a select group of adult communities to offer exclusive day trips, overnight adventures and possibly international trips.   

IX. Develop a strong working relationship with all the Departments under the umbrella of College Advancement to help promote the Academy and cross promote their programs in our community outreach. 

2. Departmental Summary


[image: image1]
3. Assessment Results

Part One:

	OBJECTIVES


	STATUS/REASONS


	ASSESSMENT


	IMPACT ON FY10

	Increase membership and focus on the retention of Academy membership

Increase mailing of the Academy brochure to a targeted market and add the most southern part of Ocean County.
	The Academy for Lifelong Learning members are the driving force in maintaining programs and revenue.


	The Academy is maintaining our membership base with more than 1500 members. Due to our continuing marketing attempts we have also seen a growth in enrollment statistics for Academy courses. We have been able to retain and increase our membership. 
	By increasing our membership the Academy will gain revenue and sustainability. By providing Academy members the use of OCC’s pool our members gain the opportunity to stay fit. 

	Promote relationships and partnerships with businesses and community organizations
	The Academy continues to maintain positive relationships with local organizations, businesses and community outreach to promote the Academy.

The Ocean County Library now distributes our brochure to all Branches.

The County Connection at Ocean County Mall has the Academy as a scheduled guest each 3rd Thursday of the month.
	The Academy continues to grow in program offerings. Through these various partnerships we are asked to make Academy presentations for many organizations throughout the community. We also use our presentations as an opportunity to survey the groups as to what they would like to see offered by the Academy.


	Partnerships will increase visibility and awareness of the Academy and in turn increase revenue by seniors becoming members, taking more classes and going on trips with the Academy. 



	Continue to develop travel programs both domestic and international through the Academy for Lifelong Learning


	Continue to consult with tour companies to pursue quality educational itineraries to domestic and international destinations.
	The Academy now facilitates all credit courses for study abroad and offers international travel open to the entire community.
	An opportunity for the Academy and OCC to provide quality domestic and international trips and to increase revenue.

	Expand Academy course offerings to include topics that are both timely and appropriate for the growing senior community.
	The Academy continues to survey members and students to determine what programs they are seeking.
	Our offerings continue to be well attended and well received.
	By increasing courses through survey and assessment the Academy will create revenue and sustainability.

	Continue to expand day bus trip selections and also expand to overnight bus trips.

Participants on bus trips are made to feel welcomed and are able to use the trips to build friends. 

Continue to advertise and promote day trips where ever possible often using free advertising.
Increase our participation in senior events: information expos, senior fairs, etc.
	Trip participants are surveyed on each trip and asked for suggestions to improve the trips and also to offer suggestions for future destinations.

Special attention is paid to the single traveler and they are encouraged to continue to take additional trips through the Academy.
	Day bus trips are gaining in popularity. Participants offer suggestions on future trips they would like to attend.
	Day trips will be a major source of revenue for the Academy and these trips will be promoted through our brochure, flyers, press releases and at community events.


Part Two:

	STRATEGIC INITIATIVES:  2005-2010
	ACTIVITIES


	1. Educational excellence that embraces quality teaching, new presentation modes, programs used to develop intentional learners, and rigorous educational assessment used to improve teaching and learning.
	Academy instructors are often Ocean County College professors or are educated and knowledgeable in their area of expertise.  Course Evaluation Forms completed by participants and ongoing surveys are used to identify areas of student interest. 

	2. The creation of a campus culture in which students can thrive and reach their fullest potential by receiving increased access to technological support, improved advising and transfer services, the full benefits of financial aid, retention services, and a comprehensive selection of co-curricular activities.
	The Academy works closely with the Fine Arts Center, Media Services, Facilities, Food Services and other departments while facilitating the Annual Senior Citizens’ Art Exhibit and Senior Ventures events.

The Academy provides the opportunity for members to expand cultural horizons as a result of relationships with the Garden State Philharmonic. Member support of OCC sporting events are a result of increased use of the pool, tennis courts and fitness center given OCC swimming pool privileges. With the move to campus Academy participants will now be on campus and enjoy the OCC campus environment. 

	3. Advancement, partnering and outreach, whereby the college seeks mutually beneficial connections and associations that promote its mission, its programs, and its culture of collaboration.
	The Academy has many community collaborations that provide mutually beneficial partnerships. These collaborations range from financial services to recreational opportunities. 

	4. Enhanced facilities and technology that support exceptional teaching and learning, institutional growth, and overall institutional effectiveness.
	Computer classrooms are constantly being monitored and upgraded to provide the student with technological support.

Academy members now have the opportunity to take art classes in the OCC studio space.

	5. Planning and assessment that are linked to resources management and institutional effectiveness.
	The Academy plans for future expansion into the community by assessing the ongoing needs of our members. This allows planning the appropriate institutional direction that the Academy will take to provide positive results and financial revenue. 

	6. Human resources development through the continuation of best practices in hiring, bargaining and conflict resolution and in the continued expansion of employee development and training programs.
	The Academy supports ongoing educational training programs offered through the college, community organizations and professional development courses. 

	7. Continued development of varied events, programs and facilities that engage students and community members in rewarding athletic, artistic, cultural, and service-oriented activities.
	The Academy continues to provide an annual Senior Art Show and Exhibit with The Ocean County Office of Senior Services. This allows ocean county seniors the opportunity to showcase and receive recognition for their artistic talent in a venue open to the public. Expanded cultural offerings and service-oriented workshops are ongoing. 

The Academy works closely with RSVP (Retired &Senior Volunteer Program) in providing an outlet for their volunteers to continue to use their work experience in a positive environment. We also provide opportunities within the Academy for Federal Work-Study Program students.


4. Planning Objectives, Operational
	Departmental Planning Objectives
	Rationale or Justification
	Responsibilities/

Participants 

Tasks and Timelines
	Estimated Cost 

(if applicable)

	To expand Academy membership  
	Mandatory to target the growing senior population and new adult communities in order to bring them into the college community. This will allow the Academy’s program enrollment to grow and in turn revenue to increase. 
	Director 

Administrative Assistant and

M1 Technician

Process is ongoing 

 
	Additional Advertising Estimated Cost of $3,000 for targeted newspaper ads for special events that will increase program attendance and Academy membership. 



	Continue to solicit corporate sponsorships
	Provides increased opportunity for Academy visibility within the business community and in turn increase the Academy’s  revenue
	Director

Process is ongoing
	N/A

	Pursue grant opportunities
	Will allow increased revenue and expansion of diverse programs that can be offered in our senior communities 
	Director

Director of Grant Resources

Process in ongoing
	N/A

	To enhance travel opportunities including day trips and domestic and international itineraries
	Increased visibility of OCC and the Academy for Lifelong Learning “as “agents” for educational travel.
	Director

M1 Technician

Process is ongoing
	Additional Advertising

Estimated Cost of $3,000 to promoted domestic and international travel programs outside of the local Ocean-Monmouth County area.



	To establish the Academy for Lifelong Learning as an autonomous resource within OCC for senior students.
	By increasing the Academy’s visibility both on campus and throughout the community we will attract members and students for all courses, travel and special events.
	Director

Administrative Assistant

M1 Technician
	N/A



	To make the Academy operationally self-sufficient and ensure adequate office support by requesting two part-time clerical staff. 
	Additional staff may be needed to accommodate the Academy’s growing membership, program enrollment, and requests for speaking engagements and adult community course offerings.
	Director
	New hires:

One part-time support staff member (15 hours a week – no benefits) for processing of registrations and memberships.

One part-time support staff member (15 hours a week – no benefits) for proposal processing and brochure development.


5. Summary     

	CRITERIA

	ACTIVITIES
. 
	FY 09IMPROVEMENTS

	Non-credit offerings are designed, approved, administered, and evaluated under established institutional procedures
	All Academy courses adhere to the established institutional procedures.
	

	Institutional offerings at branch campuses or other instructional sites meet institutional standards for quality of instruction, academic rigor, and educational effectiveness
	All Academy courses offered offsite  adhere to the established institutional procedures and provide exceptional course instructors.
	

	With regard to contractual relationships, there are processes in place to protect the institution’s integrity and to assure appropriate oversight for all activities carried out in the institution’s name or on its behalf.

	All Academy courses adhere to the established institutional procedures. Academy staff and, instructors adhere to the high standards set by the college and present themselves and their programs in this fashion.
	


Resource Development

FY 11 Planning Document
1. Departmental Mission and Goals
The mission of the Resource Development Department is to expand and diversify the funding sources of Ocean County College by increasing support through development and maintenance of year-round fund development initiatives.
Goal One:

Develop a plan to build an endowment to support the Robert J. Novins Planetarium.

Activities
· Continue to actively identify and continue to cultivate donor prospects  

· Identify and cultivate individuals to host small receptions

· Continue to provide updated information to the community about the status of the Planetarium and the endowment campaign through the website

· Continue to promote online giving
· Assist in the identification and selection of vendors for installation of the “Wall of Stars” and other naming opportunity components

· Coordinate with College Relations/Special Events staff the “Grand Opening/Ribbon” Cutting Event of the Planetarium
Goal Two:

Broaden scope of prospects and cultivate individuals at all giving levels, including the Heritage Society, Ocean County College’s Planned Giving program and new, upcoming branding campaign.
Activities

· Actively seeks opportunities and venues to distribute our “Case for Support”
        and show our informational video 

· Plan and execute VIP receptions for major donors and prospects; in particular LBI, Mantoloking and Bayhead
· Provide greater  donor recognition and visibility 

Goal Three:

Revitalize the Ocean County College Alumni Association by identifying and cultivating OCC alumni to support committee-structured “friend-raising” activities.

        Activities


· Reorganize Advisory Council
· Continue to utilize Benefactor to coordinate activities and maintain donor history
· Plan and execute the Harvest Party

· Plan and organize the Athletic Hall of Fame event
· Coordinate the Annual Fund Drive

· Utilize OCC publications (Ocean Views, etc.) to maintain communications and strengthen donor relationships

· Update Alumni brochure

Goal Four

Continue to sharpen fundraising skills and network with fundraising professionals. 
   Activities


· Attend professional development workshops and conferences

· Participate in statewide fundraising organizations and activities

2. Departmental Summary:

The Resource Development Department works in tandem with the Ocean County College Foundation to support all College fundraising initiatives. The Executive Director of the Foundation also serves as the Director of Resource Development. The department also consists of a part time assistant director. An administrative assistant, who shares responsibility with College Relations, make up the department.   
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� � HYPERLINK "http://www.bls.gov" ��www.bls.gov� as quoted in LERN Magazine, January 2009


� Monmouth-Ocean Development Council (Jan) 2009 Business Outlook Survey


� New York Times, Caring for the Caregivers, January 2009


� State of New Jersey Dept. of Labor and Workforce Development, Job Seekers with Postsecondary Vocational Education, Real Time Jobs in Demand, Dec. 2008.


� Governor Jon S. Corzine’s Economic Growth Strategy for the State of New Jersey 2007.  October 2006


� Hubpages.com/hub/Best_Careers_in_2010


� Bureau of Labor Statistics 2004-2014 Employment Projections/ONet


� Bureau of Labor Statistics, Office of Occupational Statistics and Employment Projections: New Employment Projections, 2007
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